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Contribution No. 1

During the internship, | was responsible for the Visual Template Design of Live
Broadcast Booths placed in TikTok Headline and other APPs by TikTok Life Service
business line, including live patches, live hand cards, commodity header images,
offline promotional posters, etc., to help multi-famous enterprise customer brands
create higher business value in their live broadcasts, improve the click rate of live
broadcast viewing and commodity click rate, promote the effective conversion
rate of commodities, and drive effective business growth to improve the coverage
of the self-broadcast industry, with an average monthly output quantity of about 10
sefts.
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Contribution No.2

« According to business needs, | divide different industry categories and organize
relevant design cases and template libraries to facilitate direct use and
modification by business and brand parties, improve design efficiency, and help
promote lightweight self-broadcasting.
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Contribution No.3

e Responsible for TikTok UGC(User Generated Content) design, according to the
industry brand design UGC materials in line with its style and tone, offline laying,
driving the interaction between the audience and the brand, generating brand
effect, increasing fan viscosity, and improving brand exposure and product
conversion rate, the average monthly output quantity is about 10 sets.
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Contribution No.4

« Responsible for the design of the dynamic
effects of the TikTok live broadcast gift
game, creating a sense of fun and
atmosphere in the live broadcast, and
enhancing the sense of audience
parficipation and interaction.
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Contribution No.5

« Responsible for dynamic sales war report
design to enhance the brand image and
visibility of TikTok live platform.
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What has the intern learnt which Is beneficial to
my future career”



« Through the internship in ByteDance, | deepen the understanding of the
operation of large companies, deepen the understanding of the operation mode
and communication mode of the current popular social media TikTok platform,
and learn the online live broadcast of TikTok life service and local merchants to
sell goods online. Help the new marketing model of the offline real economy, the
operation design of the TikTok live broadcast room, and the creative design of
actual commercial posters and other related skills.
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Live room visual design

1. Communicate with merchants

« Brand communication: brand vi, product quality, brand assurance, after-sales, etc., soft promotion
+ Some tips and points of attention when communicating with merchants:

1. Determining the theme information: First of all, we must determine the theme of this live broadcast
with the merchant. It is very important to determine the information in the early stage;

2. Determine the design style; Look at the pictures and talk, that is, look for similar style case pictures,
according to the theme information and communicate with the merchants to détermine the design
style; when the merchants are unsure of the visual style, they should find some relevant references
based on the theme and give them to the merchants, which is conducive to quickly setfing the
style. and reduce useless and repetitive modifications;

3. Consultation on whether brand combination is required: If the merchant is a chain brand, you can
ask whether the live broadcast poster needs to be designed in combination with the brand. If
necessary, ask the merchant for reference materials such as brand VI specifications;

4. Inspection material: If the required material is not enough, communicate with the merchant in time
and ask for high-definition material;

5. Communication finalization: The general effect can be shown to the design director/brand
side/designer/visual students to check whether there are optimization points and prohibited words.
After the Overall style is finalized, try not fo make major changes. The design ou’rﬁu’r Is designed
according to the previous communication. , it is important to keep up with the rhythm of fime.
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2. Communicate needs, confirm themes

« When receiving a demand, the first step is not to rush to start work immediately.
We must first find the direction of the demand, in order to improve work efficiency
and achieve more with less effort. Communication mainly pays attention to the
following aspects:

« What is the purpose of the requiremente Who are the target userse What is the
background? - Prescribe the right medicine

« Among so many copywriting or materials, which one is the first and second level?
- Divide the information level and find the key points

« What are the requirements or suggestions for the style¢ Can it be expressed in 3
keywords?e - whether the expected effect is agreed

« Regarding the third step of style communication, it is recommended that both
parties communicate and express with pictures. After all, everyone's
understanding of "tall and high" is different. Some people think it's colorful black,
and some people think it's a lot of blank space.
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3. Quickly refine the selling point ana
style, and quickly output the design

Typography composition

* Main body: The visual focus, which dominates the entire design (if
can be people/objects/text/pictures), the most aftractive part of
the entire layout, which is equivalent to the role of the protagonist.

« Copywriting: Auxiliary explanation or guidance for the main body.
After all, we put dishes on the screen, and users can’t be sure what
It wants to express, and the role of supporting roles.

 Embellishment elements: Decorative elemenis are optional,
depending on the layout needs; good embellishment elements can
render the atmosphere, and most embellishment elements follow
the triangle principle to balance the composition.

« Background: It can be divided into solid color/texture/picture, etc.
* Visual Order and Information Hierarchy Matter
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4. \isual design of the live room —
compositional balance

« Symmetrical balance: Symmetry is the
balance of the same amount.
Symmetrical design is a static,
predictable, structured and balanced
design. Symmetrical compositions are
relafively easy to create and are
characterized by stability, solemnity,
orderliness, tranquility, serenity and
classicism.

« Asymmetrical balance: Asymmetry
creates order and balance between
unequal elements. Asymmetrical design
changes space due to unpredictable
layout. Features are dynamic, flexible
and dynamic.

« Overall balance (full balance)
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o. Visual design of the live room — line of

Signt guidance

« According to the previous communication and style keywords,
collect the elements used to express the information, including
graphics, images, text, etc., and then formulate in the draft or in
your mind, how to arrange the information to effectively convey the

information. In addition, as a designer, we must learn to guide the
user's reading line of sight.
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6. Color matching, 5 kinds of balance
relations

« Complementary colors - complement each other

Complementary colors are the two opposite colors on the color wheel. The green and
red in the poster are this relationship. They complement each other and complement
each other, thus achieving a balance.

« Cool and warm colors - emotional expression

When we want to express strong emotions, we can use cool and warm colors to
contrast, often seen in movie posters or illustrations.

« Shades - color gradation

The shade here refers to the heaviness and lightness of the contrast between black,
white and gray. Generally speaking, large and dark colors are more important, and
small and light colors are less important. We can take a look at the black and white
version gf,’rhe poster displayed in the composition above. You will find that this rule is
more obvious.

 Neuvutrals and Colors - Visual Focus

Neutral colors refer to black, white and gray, also known as achromatic colors. When
the neutral color acts as the background color, the colored part will be more
prominent and focused.

« Solid Colors and Flower Colors - Balancing Multicolor Relationships

If a picture has a rich and bright color of the subject itself, and the bocl«}gro,und color is
also colorful, it will be dazzling, which is often referred to as spicy eyes. AT this fime, a
solid color background is generally used to relieve visual fatigue and balance the
relationship between mulfiple colors.
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(. Design Process
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Visual displays and
marketing attract
consumers' attention,
including:

1. Live broadcast look and
feel

(Is the picture simple?
Comfortable? Is there an
atmosphere in the event?
Is the scene interesting?
Vivid2 Brand sense?)

2. The benefits of the live
broadcast room
(Highlight key product
information and offers)

3. Featured patches in the
live broadcast room

(The live broadcast room
materials can be
produced from the brand
color and IP, which helps
to build the brand image)

Summary: What brand (brand) is it? What is the activity (topic)? Are there any deals or goodies (packages)? What can
discount)? How does "I" get this activity product (path)? Is there any loss to my interests (after-sales) when

How to effectively improve conversions

The live video clips hanging in
the audience allow the
audience to quickly
understand the rules of the
live broadcast room, such as:
1. The product information
being explained

(Follow the anchor to explain
the product switching patch
to avoid the audience
missing key information)

2. Spike in the live broadcast
room and overlord meal
benefits

(Leave the audience through
benefits)

3. If there is a gif in the
package, it is recommended
to stay for 3 seconds
(Effective communication of
information)

Pictures are the most
intuitive means of rendering
emotions

1. Holiday atmosphere
(Arousing the emotion of
buying holiday gifts for so-
and-so through holidays)

2. Scene atmosphere
(Render the atmosphere of
the scene according to the
activity, and provide
motivation for participating
in various activities, such as
Double Eleven, 618, etc.)

1. Exclusive discounts for live
broadcast rooms

2.(Seckill products, discounts
and other information)

3.After-sale service and quality

assurance
4.(To dispel the audience’s

concerns, buy with confidence,

such as expired refunds,
refunds at any time, free
refunds, etc.)

Participate and interact to
enhance the audience's
sense of participation

1. Dynamic live patch,
direction and position
guidance

(Small house guide, follow
guide, share guide, like
guide)

2. Sweepstakes interaction
3. Play Insertion

4. Gift effect

get out of it (sentiment or
buy this product?
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8. Visual design of high—conversion studio

6 elements of quick self-check:
1. Is the theme sufficiently prominent, attractive, and whether the
iInformation is conveyed quickly and clearly
2. Are there any features of the anchor's clothing?
3. Whether the overall visual aestheftics is given (if it is an event, you
can have more atmosphere elements to create a lively feeling)
4. |s there a "click on the small house to snap up" button to guide the
order placement
5. Are the interests of the live broadcast theme prominente Are the
package prices comparede
6. Does the product display have visual impact?

. Selling thinking + user thinking + brand thinking



ANy points of iImprovement | can make in the future

« | will apply the design thinking | learned during my internship to the production of my
graduate application portfolio and my future career.

* Inlayout design, | will learn more about typography methods.

« In visual communication, | will study the psychology of color and visual language to
enhance the aesthefics and efficiency of design.

* In business, | will study the market and audience's needs to improve my communication
skills.

« In the future, | will study user experience design, service design and other interaction
design, and then | will strengthen the systematic study of user experience, product route,
user portrait, inferview, human-computer interaction and other theories.
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